
'll make information from my office available in English, Spanish, Mandarin, and Cantonese. I'd
want to consider lesser-known languages such as Mayan. I've worked with a lot of Mayan
speakers, but I don't think it's a good use of resources when the majority of Mayan speakers can
speak Spanish.

My office will largely share information via semi-daily social media videos broadcast on Meta
platforms, YouTube, and TikTok. With a monthly video where I discuss my monthly newsletter
email. I'm not sure if I should just subtitle my videos or use a proxy speaker to convey my
message. I want to make the information coming from my office as accessible as possible, and
videos convey the message more effectively than just words on a screen.


